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The Big Truths

On average, online giving grew by 9.2% in
2015.

Last year, online giving likely exceeded $25
billion —about 7.1% of U.S. donations are now
coming from online.

Online giving has jumped 13X in a little more
than a decade.

However, the rate of online growth has slowed
sharply.

#AFPFC AFPFC.com

The Big Question

?
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The
Nonprofit
Perspective

#AFPFC AFPFC.com

Let’s Play
Truth
or
Consequences!
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Rules of the Game:
* 5 minutes perround

* Followalongwith your jargon cheat
sheet

* One or two questions perround

* 10 minutes atthe end for final
questions

#AFPFC AFPFC.com

Modals (aka Lightboxes) Shine
Even Brighter

#AFPFC AFPFC.com
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Truth OR Consequences?

Modals (aka lightboxes) have been a true
breakthrough for online fundraising. They are
such a powerful fundraising tool that they are
now even being used to upgrade donors and
acquire new sustainers.

#AFPFC AFPFC.com

* Modals are still very effective.

* Uses are extending beyond just a single
donation ask: upgrades, sustainer asks, and
other uses.

* Go beyond your homepage — look at your
stats and place on other high-traffic pages.

#AFPFC AFPFC.com




Homepage Modals

isose

% TAX DEDUCTION DEADLINE: 123115 %

94.49.58

Double your gift

Legal Defense Fund Year-End Modal
128 gifts

$22,678 income

$100K MATCH OPPORTUNITY

We'll see your donation —
and raise you

2X THE AMOUNT

Are you in?

DOUBLE YOUR GIFT

Drug Policy Alliance Year-End Modal
149 gifts

524,074 income

#AFPFC AFPFC.com

Upgrade Modals

Thank you for
your gift!

Could you spare just
$15.50 more to provide
a home-cooked Thanksgiving
meal for our kids?
Give our kids a Thanksgiving
to remember.

Covenant House Thanksgiving Modal
31.75% response rate
744 gifts

$11,532 income

Thank you for your generosity!

MakRe it last longer

Jo the Shetering Gicle b camering your 100 coniion
into a monthly gift of $12. You'll provide lifesaving resources to
Romeess s every day of e year

It's the best way to help our kids!
[ ues ] [ noJ

Yes, I'd like to tm my No thank you, Il just
donation into a monthly gift  make a one-time donation

Covenant House Monthly Giving Modal
6.70% response rate
225 gifts

$1,610 income

#AFPFC AFPFC.com
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A Mobile Website Is a Must

#AFPFC AFPFC.com

Truth OR Consequences?

With the seismic shift to mobile surfing over the
past couple of years, if you haven’t already built
a separate mobile website, that should
definitely be a top priority in 2016.

#AFPFC AFPFC.com

3/21/16



3/21/16

Consequences!

While there are some rare cases when a
separate mobile site will serve you best, building
a separate mobile web presence can:

* Dilute your domain
* Hurt organic search results
* Require high maintenance expenses

#AFPFC AFPFC.com

Consequences

On the other hand, a responsive design will:

* Let you keep your URL and preserve your link
equity

* Likely be an overall better return on your
investment

#AFPFC AFPFC.com
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African Wildlife Foundation

We now interact with websites across devices.

#AFPFC AFPFC.com
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Remarketing Emerges

#AFPFC AFPFC.com

Truth OR Consequences?

Remarketing has emerged as one of the most
exciting online marketing trends in years and is
fast becoming a viable online fundraising tool.

#AFPFC AFPFC.com
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* While expensive, the costs to test this channel
have come down in the last year, and
remarketing is proving to be a powerful tool in
fundraisers’ arsenal.

* New tracking tools are proving that it isan
effective way to amplify your fundraising
message and drive potential donors to donate.

#AFPFC AFPFC.com

AWF Remarketing

Iﬁﬁdcist Rl oruesleowmsemoks o B0 =
y
7 \\x The future of Africa’s wildlife
) depends on you.
AFRICAN WILDLIFE FOUNDATION®

NATIONAL T
LEADERSHIP CONFERENCE
Thee days ofleaming and networking with the:
nation's top nonprofi leaders.

Video: Budding D.C. Workplace 7
Comedy Releases Its First
Trailer

-
Man Dragged By Blue Line Train At
UEnfant Plaza This Morming

#AFPFC AFPFC.com
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AWF Remarketing

I — T

[l Method 3 of 6: Use an htaccess File

5 Change “newdomain.com” to the actual domain name.

6 Click “save.” Change the dropdown list to “all files.” Save the file as .htaccess with
no extension

_4 The future of Africa’s = | DONATENOW.

b vxvildlife depends on you. |

#AFPFC AFPFC.com

——

AWF Remarketing Ads

| Africa’s wildlife.

DONATE NOW

Youseea
priceless creature. celess creature.
Hunters see a Poachersseea
trophy. Protect pay day. Protect

The future of Africa’s wildlife
depends on you.

_4 'The future of Africa’s |
wildlife depends onyou. |
o R f

Africa’s wildlife.

DONATE NOW

#AFPFC AFPFC.com
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DemographicProfiling

Gender
segment this site vs. total internet index composition
Male 74 = Male 36%
Female [N 124 = Female 64%

Gender
w* female

#AFPFC AFPFC.com

DemographicProfiling

Age
segment this site vs. total internet index composition
<18 58 ) <18 1%
18-24 [ 53 “ 18-24 7%
25-34 69 25-34 12%
= 3544  17%
35-44 [N 89
m 4554 21%
-54 [
45-54 | 121 . 5564 109
55-64 [ I 192 = 65+  13%
65+ ) 236
i Age
i i older

#AFPFC AFPFC.com
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DemographicProfiling

Income
segment this site vs. total internet
$0-50k [

$50-100k I
$100-150k [y
$150k+ T

DemographicProfiling

Education

segment this site vs. total internet

No
College
College [l

Grad

T
School

index

74
115
129
157

index

56

116

187

composition

- P

$0-50k 38%
“ $50-100k 34%
= $100-150k 16%
= $150k+ 13%

Income
f 5;_ more
affluent

#AFPFC AFPFC.com

composition

No
26%
College
m  College 47%

Grad
o 27%
School

Education

graduate

e‘ and post

graduates

#AFPFC AFPFC.com
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DemographicProfiling

Ethnicity
segment this site vs. total internet index composition

Caucasian il 114
Afr. Amer. [0 42
Asian [ 76

= Caucasian 87%

Hispanic. [ o Afr. Amer. 4%

Other [E——— 91 Asian 3%

= Hispanic 5%

. Other 1%

Ethnicity
@ caucasian

#AFPFC AFPFC.com

Where Converters Visit

Publisher Domains Affinity Publisher Domains Affinity

dailykos.com 9.9 opentable.com 3.4

worldwildlife.org 76 resellerratings.com 3.3

unicefusa.org 55 charitynavigator.org 3.1

forcechange.com 5.0 nytimes.com 3.1

onegreenplanet.org 46 fandango.com 3.1

motherjones.com 41 racingextinction.com 29

animalpetitions.org 4.0 grist.org 2.8

ran.org 4.0 sfgate.com 2.7

mnn.com 3.7 salon.com 27
Categories Affinity
Travel 1.9
Culture & Society 1.5
Shopping 1.4
Sports 1.3
Business & Industrial 1.3

#AFPFC AFPFC.com
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Remarketing Results

* Dates: 11/23/15 —12/31/15 (View Attribution:
30 days)

* $6.72:1 ROAS (return on ad spend)

* Quantcast ads contributed to 19% of all gifts
made during the time the ads ran

#AFPFC AFPFC.com

Yahoo! Makes a Comeback

#AFPFC AFPFC.com
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Truth OR Consequences?

Last year, Yahoo! was the fastest growing search
engine inthe U.S. and paid advertising on Yahoo
is a greatinvestment to consider.

#AFPFC AFPFC.com

Truth! (hasseen)

* Due to a recent deal with Firefox, Yahoo! saw (at
least temporarily) quick growth in market share.

* While Google still vastly outweighs any other search
competitor by a long shot, investing in paid search
advertising on Yahoo — through the Bing ad network
— provides a viable option for nonprofits to consider.

* Audience demographics on Yahoo/Bing often favor
fundraisers’ goals.

#AFPFC AFPFC.com
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Truth OR Consequences?

Index of Age:

Age Profile of Search Engine Users
B Google

[0 Bing
B Yahoo

18-24 =

25-34  mm—

E 35-44 P
@
O
S ssa [
55-64 —
65+ |
-59 0 59 118 177

Index

There is a clear line at middle age that split Google users to Bing and Yahoo users. Google are more
likely to be younger whereas Bing and Yahoo have a more mature audience.

Source: Futher - https: //www. further. co. uk/blog/who-what-and-when-profiling-google-yahoo-and-bing-search-demographics/

#AFPFC AFPFC.com

ERD Yahoo Ads

(-

YAHOO! [ episcopal et and dovelopment ‘ ooz

Web imoges  Video  Local  Anpime
A relates 0 episcopal rlief and
Episcopal Relief and Development - Official Site development
liet.org -

Episcopal Reliel & Development uses your nancia gits i the mast eecie ways Episcopal Relief
pasaible tosene and suppon peopie uferng woridwid. More nformaton Dovelopment

ndidual Donation Careers About comExperts

o ‘Sesth orEpiscopal Reliet

Rolicf & Development adrss clck hore Dovelopment Find Expert Adice ¢

Vhat We Do Resource Library

‘Govwith the paogle. Lo viththem.  We'o alvays adding to our Resoutca

am o them Liary f

Contact Us Worship Resources

Trank you foryou ntrestnand Episcopal Meda Genter (EMG)

Suppor of Episcopal handies order uliment

milk, cheose and manure for faming

$80 FORONEGOAT [ GIVENOW »

More Meaningful Gifts
From Our Catalog:

oW FLOCK OF CHICKENS PlG

of food andincome. of poverty.

Charity Navigator - Rating for Episcopal Relief &

Episcopal Relief & Development s s ntemaional charty ated 3o stars by Gharky.
Ninigator Located n New York. NY. 5 one o &.504 orgaizatons ated by

Donate now. - Episcopal Relief and Development
piscopalrelief orglwhat-you-can-doidonate-nowr... -

o make a donatn o Episcopal Rellof & Dovelopment chooss i the follwing funds.

seloctthe amaunt you would ko to donate and clck "G

and Develoj
ifEpiscopal

Episcopal R
enwikipsdia.o

ent - Wikipedia, the...

al
anda compassio on behal o the Episcopal Chuch

tosponse to human suf

‘malnourishedfamilies.

Episcopal Relief and Development -...

i i & Davelopment Epi i the ntsmationsl
reiet and dovelopment agency o the Episcopal Church and an independent 501(c)3

GSMMGUI  IRVEMWA  CSFRGURE  IRNEMWA  CONFIRCANE | ENEMOWA

AFPFC.com
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Bing vs. Google

Search Engine Gifts Income ROI
Bing 92 $8,038 $4.14
Google 147 $13,945 $2.35

#AFPFC AFPFC.com

Facebook Is Now a Fundraising
Powerhouse

#AFPFC AFPFC.com
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Truth OR Consequences?

2015 was the year that Facebook truly broke out
as a proven, powerful fundraising tool in its own
right.

#AFPFC AFPFC.com

* Groups that have invested over time in
building a Like-base started to see a big payoff
in$in2015.

* The Facebook demographic continues to shift
favorably toward fundraising.

* Refined ad formats and audience-building
methods (e.g., from email files and website
visitors) continue to benefit nonprofits.

#AFPFC AFPFC.com
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ERD Facebook Results

g o s e i oo o oo o ko n > Rt topiae R o et omeame e
Jvisit our Gitts for Life catalog now: hitp: /bt fy/ IMINSOS matched. thanks to Gifts for Lifs! e sales are over?
A —— Dol ot g now: i XS Evey oy s toches 2 agorstpiing s e ad i Hor g s o i o care—hie

e acondiny adseaion e bayond el rssch

Plaasehalp bing hese programs o more communites i Chistnas:
iYL

A

h i Eemoredai' ‘

oo
fic—
bl Comen st —
e comen 4 s G Wcommen 4 s
5508 5,598 Results: Page Likes  $0.57 Cost perResult 1.87% Result Rate
Results Page Likes 150
83,551 100
People Reached
Y
$3,171.71
Amount Spent 0
Mgts A2 A0 Sep  Sept3  Sep20  Sep27  Oct4  Octit  Octls  Oct25  Novi N8  Nowis  Nev22 N2  Decs  Dectd  Dec20
400
custom
/\/\/MK__A_MNMM =
000
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2 North Shore Animal League America
Sponsored (demo) - @

Support our no-kill mission and help abandoned pets find a loving home.

R W=

Save Lives

animalleague.org

Support our no-kill mission and help
abandoned pets find a loving home.

Save Lives B . ~

Support the world's largest no-kill animal rescue and adoption organization.

ANIMALLEAGUE.ORG Donate Now

Not affiliated with Facebook ROl: $096

#AFPFC AFPFC.com
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AWF Facebook Remarketing

[ £) Fino irienos

Q

B8 sanky Periowin
B Editprofie
FAVORITES

News Feed -
(5 Messages

[ Ads Manager

@ Washington Anim._. 20+
I Afican Widite Fo__ 20+
1 NAACP Legal Def... 20+
B e Scripps Rese... 20+
P Freedom from Hun

] saved

PAGES

B prug Policy Alliance 20+
£ CovenantHousel... 20+
i Northeast Animal S... 7

A pages Feed 20+
[ create Ad
) Like Pages f

(¥ create Page

INTERESTS
Laura/Martel/Melinda

apps
B8 cames

2 ProfilBanner - Profi
& Donate Button Cre.
Y Static lframe Tab

Games Faad

AWF Facebook Remarketing

[ update status (2] Add PhotosiVideo

| [

African Wildlife Foundation
Sponsored (demo) - @&

Create Photo Album

a onyve - | [IEEEE

Your gift to African Wildlife Foundation (AWF) will be matched up to
$200K

IE:12/18

Rhinos are on the brink of
Donate Now

extinction.

74Likes 6 Comments 30 Shares

s Like 9 Comment 4 Share

THEIR DEADLINE: <10 YEARS

96 elephants a

Donate Now

[ £ ~ino frienas

Q

{8 sanky Periowin

(G EditProfile

FAVORITES

(i) News Feed -
& Messages.

[ Ads Manager

@ Washington Anim... 20+
I African Wildiife Fo_. 20+
UX NAACP Legal Def . 20+
B e Scripps Rese... 20+
PP Freedom from Hun.

0 saved

PAGES

B8 Drug Policy Alliance 20+
£ CovenantHousel... 20+
% Northeast Animal S... 7

o pages Feed 200
{0 create Ad
[0 Like Pages 1

(5 Create Page
INTERESTS

() LauraMartelMelinda
APPS

B cames

On This Day

2 ProfilBanner - Profi
S Donate Buton Cre.
W static iframe Tab
Games Faad

G update Status (] Add PhotosVideo

vhat's on your mind?

African Wildlife Foundation
Sponsored (demo) - @

Create Photo Album

a omue- | I

Your giftto African Wildiife Foundation (AWF) will be matched up to
$200K.

96 elephants are poached a day.

Donate Now

74 Likes 6 Comments 30 Shares

W Like W Comment 4 Share

Lions are still
Donate Now

Find Friends

Create an ad using your lookalike
} R audence o reacn mor peone
o like "Lookalike (US, Similarity

Create Ad

This Week
765,291 43,066
PostReach People Engaged

Lifetime Results

R CCFA: November Webcast Ads
2,795 Website Clicks for §2,054.62

R CCFA 2015: Holiday Fundraising Ads
972 Website Clicks for $1,126.89

v SeeMore

& Ads shortcuts

TRENDING D

A Port Authority Bridge and Tunnel: NY
and NJ Transportation System's Toll Hike
1o Go Into Effect

A~ Facebook: Social Network Begins
Rollout of Live Video Streaming and
Collage Features

A Waitress: Musical to Be 1st Broadway
Show Produced With Women in Main
Leadership Roles. Report Savs

LA

bor', LR 2l

2 Tum on chatto see
available.

#AFPFC AFPFC.com

Find Friends

YouR ADS

B ccra-cromsacotis k... 200

Reach More People Like Your Customers
Create an ad using yourlookalike

}}0\ utence o esch o pople

° like "Lookalike (US, Similarity) -

CH Donors 12/1/13 1o 318/14

This Week
765,291 43,066
PostReach People Engaged

Lifetime Resuits

R CCFA: November Webcast Ads
2,795 Website Clicks for $2,054.62

R CCFA 2015: Holiday Fundraising Ads
972 Website Clicks for §1,126.89

~ SeeMore

& Ads shortcuts

TRENDING @

7 Port Authority Bridge and Tunnel NY
and NJ Transportation System's Toll Hike
to Go Into Effect

7 Facebook: Social Network Begins
Rollout of Live Video Streaming and
Collage Features

7 Waitress: Musical to Be 1st Broadway
Show Produced With Women in Main
Leadership Roles. Report Savs

2@ Tum on chatto see
available

#AFPFC AFPFC.com
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AWF Facebook Remarketing

[ £) Fino irienos

Q

B8 sanky Periowin

B Editprofie

FAVORITES

() News Feed -
(5 Messages

[ Ads Manager

@ Washington Anim._. 20+
I Afican Widite Fo__ 20+
1 NAACP Legal Def... 20+
B e Scripps Rese... 20+
P Freedom from Hun

] saved

PAGES

B prug Policy Alliance 20+
£ CovenantHousel... 20+
i Northeast Animal S... 7

A pages Feed 20+
[ create Ad
) Like Pages f

(¥ create Page

INTERESTS
Laura/Martel/Melinda

apps
B8 cames

2 ProfilBanner - Profi
& Donate Button Cre.
Y Static lframe Tab

\ Games Faad

iched a day.

[ update status (2] Add PhotosiVideo

| [

African Wildlife Foundation
Sponsored (demo) - @&

Create Photo Album

a onyve - | [IEEEE

Your gift to African Wildlife Foundation (AWF) will be matched up to
$200K

£

Donate Now

74Likes 6 Comments 30 Shares

s Like 9 Comment 4 Share

Lions are still hunted for trophies.

Donate Now

Find Friends

Create an ad using your lookalike
} R audence o reacn mor peone
o like "Lookalike (US, Similarity

Create Ad

This Week
765,291 43,066
PostReach People Engaged

Lifetime Results

R CCFA: November Webcast Ads
2,795 Website Clicks for §2,054.62

R CCFA 2015: Holiday Fundraising Ads
972 Website Clicks for $1,126.89

v SeeMore

& Ads shortcuts

TRENDING D

A Port Authority Bridge and Tunnel: NY
and NJ Transportation System's Toll Hike
1o Go Into Effect

A~ Facebook: Social Network Begins
Rollout of Live Video Streaming and
Collage Features

A Waitress: Musical to Be 1st Broadway
Show Produced With Women in Main
Leadership Roles. Report Savs

2 Tum on chatto see who's
available.
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AWF Facebook Remarketing Results

* Email List Targeting: $2.06 ROI
* Website Retargeting: $0.88 ROI
e Total: $1.47 ROI

#AFPFC AFPFC.com
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Secondary Social Sites
Take Off Too

#AFPFC AFPFC.com

Truth OR Consequences?

The advent of powerful new ad offerings and
formats —such as promoted Pins and carousel
ads — makes 2016 look like it will be a breakout
year for second-tier social sites such as
Pinterest, Snapchat and Instagram.

#AFPFC AFPFC.com
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Consequences!

* In the fast-changing world of social media, we
must always keep our eyes on new formats
and paid tools ... but so far the vast majority of
traction is coming via paid Facebook ads,
remarketing, and promoted posts.

#AFPFC AFPFC.com

Secondary Social Media

=
N ., = L
e o | N e

City Meals on Wheels Instagram African Wildlife Fund Google+

#AFPFC AFPFC.com
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Secondary Social Media

Covenant House YouTube Northeast Animal Shelter Pinterest

#AFPFC AFPFC.com

Care2 and Change.org
Are Oh So 2010

#AFPFC AFPFC.com
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Truth OR Consequences?

After years of trying to convert names acquired
through petition sites to donors, it’s clear that
this channel doesn’t pay off for fundraising.

#AFPFC AFPFC.com

Consequences!

* Better conversion strategiesthat have evolved over
time are paying off.

* Datacompiled over years is showing that this is
indeed a viable channel in many cases.

* In many cases, this channel is paying back faster than
direct mail acquisition.

* Itdoesn’t work for *every* nonprofit.

#AFPFC AFPFC.com
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Care2 Pledge

Collected
29,000 new
supporters in
two weeks!

Trafickin,

#AFPFC AFPFC.com

The key to success is a strong and
timely conversion series.

#AFPFC AFPFC.com
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Email 1 — Welcome Email

#AFPFC AFPFC.com

#AFPFC AFPFC.com
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Email 3 — Poaching Infographic

LION: EXTINCT I
SEVEN AFRICAN
COUNTRIES

But illegal poaching might destroy it forever.

Where do we stand?

I Hangovers

g Fever

Q Impotence
x Cancer

PROVEN T0 CURE: NONE OF THE ABOVE

1
'S ZEBRK: “The demand for thino hor s exceedingly
E%K;)(Slﬁml‘i high; it sels for nearly $30,000 a pound.
2,000 RENAIN Gold, by comparison, is worth about
i 522,000 2 pound.

RHINO HORN IVORY
is believed to treat: is carved into:

P Jewely
g Religious Figurines

' ' Utensils

Y Trinkets

WORTH THE LIFE OF AN ELEPHANT? NO.

)

As much as 70% of ilegal ivory goes to
China, where itis sold on the streets for
Up 10 $1,000  pound.

- ! O

s

How did this happen?

‘The vast majority of poaching s caused by
organized crime syndicates that use high-powered
technology and weaponry to track and kill many
animals at once without being detected.

GRENADE NGHTYISION EPSLLOALING
LAUNCHERS BORGLES HELICOPTERS

#AFPFC AFPFC.com

Email 4 — Appeal

e

A Poacher’'s
Weapons:

GPS & Low-Fiying
Helicopters

Our Weapon:

You

Help us protect
elephants and
other endangered

species now.

#AFPFC AFPFC.com
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Donation Form

Help us fight to save Africa's wildlife =

pervaystoghe
Your Care2 Membership Rate: Renew You Hembershp
e nerMermas

Donate Securely

S

i

—
e

520,
Donation
Pless seec you -dductble gh vt

-
S0 m =0
.

Ot

Your Information Payment Information

Festhame
et

Emataddres

Billing Information

#AFPFC AFPFC.com

Results

Initial
Acquisition Cost per

Name
GECE UM o6 39 25,468 $1.45 1,127 4.43% 3.05 3,439 $123,021 $35.77 Y2 $2.06
Care2 mo
ARSI o5 160 27,430 $1.40 1,105 4.03% 3.56 3,930 $153,785 $39.13 S0  $3.61
Care2 mo.
GESEIUUE (g 577 10,197 $1.40 637 3.32% 2.68 1,705 $57,294 $33.60 2 $2.09
Care2 mo
2014 Summer 20
SRV 66,106 65,133 $1.40 1,869 2.87% 2.45 4,581 $171,638 $37.47 _ $1.72
NAP -

#AFPFC AFPFC.com
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A Fundraising App Is an Absolute
Must!

#AFPFC AFPFC.com

Truth OR Consequences?

As the seismic shift to mobile communications
continues, a fundraising app is a must for your
organization.

#AFPFC AFPFC.com
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Consequences!

* Many limitations —it’s expensive to build a
quality app, need to create for multiple OSs,
Apple (iOS) prohibits donations within a native
app.

* But apps do build connections with donors
and potential donors.

* First priority: Mobile optimize donation forms!

#AFPFC AFPFC.com

PETA’s Mobile App

Carrier 2:07 PM - Carrier :, 2:07 PM S Carrier 2:06 PM -
My PETA Rank < Back Action Alert m o Action Alerts
Urge Texas Officials to Cancel LU SLens . =t PCTA
Appearance of Wild Animals With @ Urge Texas Officials to Cancel
Kelly Miller Circus Appearance of Wild Animals

With Kelly Miller Circus

@ Urge UniverSoul Circus to Stop
Cruel Elephant Acts!

@ UPDATE: Urge Mt. Lebanon
Officials to Ditch Cruelty to
Deer!

@ Urge Merchandise Mart to
Stop Promoting Dog Breeding

@ National Retailers' Frog
Supplier Exposed

@ Urge Hotel Chain to End Fish
Rentals

Take action and earn more points to
unlock the next rank in your animal army!

@ Manila Zo
Needs Y¢

The notorious Kelly Miller Circus is

Take Action!

PETA’s mobile app allows you to take action via your mobile phone. The more
actions you take, the higher your rank becomes in their “animal army.”

#AFPFC AFPFC.com
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American Red Cross’ Mobile App

eee00 vodafone UK & 12:07

En Espafiol Learn

Qleam  Bums

1 Check breathing by titing their
head backwards and looking
and feeling for breaths.

After cooling a burn that stil equires.
medical attention, which of the following
items should be used to cover it?
Chooss the correct answer

ey

Cool the burn under cool Next Burns
LEARN FIRST AID FOR... i) m:?\mgew:l:;?o"y:’lgz -
&. Allergies / anaphylaxis 2 Arethey breatring? & Biseding
Yes P Heartattack
e ¢
& Bleeding " & Choking

{A@\@

¢~ Broken bone
% Burns

§E v A @ 0

Learn Propars | Emergency

The American Red Cross’ mobile app provides vital safety tips about common injuries or
health conditions. It has a donation button but links out toa browser to make a donation.

#AFPFC AFPFC.com

Follow the Crowd

#AFPFC AFPFC.com
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Truth OR Consequences?

You’'re missing out, and every organization
should start a crowdfunding campaign today.

#AFPFC AFPFC.com

Consequences!

* Crowdfunding doesn’t work for every
organization and could cannibalize donor
income.

* Crowdfunding works best when you can use it
to find new donors.

* Beware —donors from these campaigns don’t
always renew.

#AFPFC AFPFC.com
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Scripps Research Ebola Crowdrise

#AFPFC  AFPFC.com

Ebola Crowdrise Results

MONTH INCOME AVG

October 782 $101,779 $130.15
November 14 $1,892 $135.14
December 28 $1,720 $61.43
January 5 $1,360 $272.00
TOTAL 829 $106,751 $128.77

#AFPFC  AFPFC.com
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Justice for Cecil

AFRICAN WILDLIFE FOUNDATION"

JUSTIC

Cecl, beoved 13-year oldlon at Hwange
National ark,was iled for sport. omate ow
t0help protectlons nd othr Alican il
{romthe thratofposchin.

DONOR COMMENTS

LYNN BERGHS

In mamory of the besutflCecl 2usskeago.

Justice for Cecil

Post Details
) 204,770 ~c.-
! African Wildlife Foundation
Published by Hamah ilber (2] August 20 - Edied 2} 17,006 1o
With all the energetic momentum in the aftermath of Cecifs death, its not
naive to feel optimistic about the survival of Africa's lions and wiife. 14,721

Now more then ever. there is a real chance for improvements, but this can
only be achieved with ongoing conservation-themed actions and dialogue. &

S0 how do we keep the momentum going? Here are just a few ents
suggestions—feel free to share yours! hitp://bi ly/after-cecil

8,546
?,450

NEGATIVE FEEDBACK
62Hide P

204,770 people reached
T S ——— B

$70,564

sennerGarzon

#AFPFC

2,804
145

£

4,882

#AFPFC

@crowdnise oo

© support

AFPFC.com

AFPFC.com
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You Have to “Sweat” to Do Peer-
to-Peer Fundraising

#AFPFC AFPFC.com

Truth OR Consequences?

Running a marathon or biking across the country
are the way to make peer-to-peer fundraising
work.

#AFPFC AFPFC.com
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Consequences!

* Peer-to-Peer fundraising doesn’t have to rely
on a sporting event.

* Organizations that can create a mission-
oriented event can succeed.

#AFPFC AFPFC.com

CovenantHouse Sleep Out

#AFPFC AFPFC.com

3/21/16

39



3/21/16

Boring Is the New Black

#AFPFC AFPFC.com

Truth OR Consequences?

The most powerful and effective techniques are
often the least exciting.

#AFPFC AFPFC.com
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* Email appends and ECOAs are in most cases
returning their investment in 12 months.

* Email resends with a liftnote in some cases
perform better than the first email.

* Segmentation allows for dynamic forms that
allow targeted asks and upgrades.

* Google analyticsis still a very powerful tool.

#AFPFC AFPFC.com

NEAS Append Permission Email

Northeast S~
‘ammal Shelter M. Donate Now

From all of us at the Shelter, thank you!

#AFPFC AFPFC.com
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NEAS ECOA

Pincoss Finds apot.

Fesurapon Ao

Liftnotes

HUMAN
RIGHTS

'YOUR 2014 MEMBERSHIP
@ Yes. | would Ike 1o renew my commiment (o LGET equal
‘ouh
Name: Eend

Membership Status: EXFIEED
Membership Due: 222114
Membership Type: One-ime ot Monthlzat
Your membership benefits:
. Youwiljon our movementof 15 mllon proud members and
‘sumporers o equaiy
- Asubserioton o ur uarert magazine, Equaliy

. Youwl continue t help s fight discrimination and promote
acceplance in ourworkpiaces, schools and communies

Wostimporanty,you wil nep orovide a desperately needd support
+ 5ystemo many joung LGST pecple treatened by oulying and
isolaton s school year

#AFPFC AFPFC.com

* Wi Tesbian. gay,bisexual and Fansgender youth

rmmTOR e

HUMAN
RIGHTS
CAMPAIGN,

Regular send income: 570,556

Vi s 7 ot memtar iyl b1 s sy
e e L5 MO YNGR

By e w——
it et e T o)

i st st s st asccspnce s sonr o e
e o ook oo
i 4 ik o e

HUMAN
RIGHTS

YOUR 2014 MENBERSHIP
oo i et e g compaent 1B
Eyomn

Mamborsho Sts: EXEEED
Membersip Oue: 52214

Membersnp Type: ot o1 toniiy ot
our membersnp beneis:

. Yauilon aur movamantof .5 o soue et and
ettty

+ Asbscrpton o our quaret) magazs, Salty

. Youw corcrue o us o ascrminatn s pomete
SCEeFERCE 1 oo WoHGISES, e ana oA
Mosmpsanty, you il o orovicea despersiresdsd spport

+ Sy a0 LB 2518 Sreaires & by 0
Sesion e ool year

. 0 exciusve. I stton s bracis s your seldary
i lesban, G, s Sanegerse o

214 T e G 25
A s o
P R a as

B

Liftnote send income: 564,348

#AFPFC AFPFC.com
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Segmentation Language

B 2015: ARE E12015: ARE
= YOU ALL IN? = YOU ALL IN?

prT—

Segmentation language allows

you to speak to constituents

based on their history as donors,
offering them a more personal

) feel in the email copy. This
creates more of an impact with

the reader and yields higher
income.

- "JOIN NOW >
JOIN MONTHLY »
g

#AFPFC AFPFC.com

AWF Assisted Conversions 2015

® Assisted Conversions Last Click or Direct Conversion Value
w $140000.00
ES | sr0000.00
/\_/‘ f\‘/ |
— — el AN AART - ————a .
st 20t4 September 2014 October 2018 Novenber 2014 December 2014 Tanuary 2015 February 2015 Uarn 2015
Assisted Conversions Assisted Conversion Value Last Click or Direct Conversions Last Click or Direct Conversion Value Assisted / Last Click or Direct Conversions
%ot Ttat 100.00% (2769 ofTotat: 100.00% (538518680 %01 Tta 100.00% (5,000 4 ofTotat: 100.00% (5305,334 57 Avg for View: 0.31 (0.00%
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FUNDRA\ISING

CONFERENCE BOSTON, MA
MARCH 20 - 22,2016

Thank You!

Presentation availab
www.sankyinc.co

- #AFPFC
@:EE AFPFC.com

3/21/16

44



